
InfoCision Web Site Case Study II:  Political Division

The Challenge

The client, a national political action committee dedicated to developing future political 

leadership, was in a financial rut.  The only fundraising tool they were utilizing was direct mail 

and they were unable to build up a house file from it because they had agreed to give their 

vendor ownership of the file.

The Solution

InfoCision offered an alternative – a strategy of donor prospecting that would ensure a steady of 

stream of contributions, while building a valuable house file of donors who could be counted on 

to aggressively support the organization year after year.

The Results

In 2005, the national political action committee was pleased to see their call center program 

grow their house file and deliver new income that allowed them to expand in all areas of the 

organization.

New Donors 50,675
Average Contribution $31.34
Total Contributed $1,588,178


